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March 23, 2022 

 

NOTICE 

  

The Board of Directors of Kaweah Delta Health Care District will meet in a Marketing & 

Community Relations Committee meeting at 4:00PM on Wednesday April 6, 2022, at the 

Sequoia Regional Cancer Center, Pauline & Maynard Faught Conference Room; 4945 

W. Cypress Avenue. 

 

All Kaweah Delta Health Care District regular board meeting and committee meeting 

notices and agendas are posted 72 hours prior to meetings in the Kaweah Delta Medical 

Center, Mineral King Wing entry corridor between the Mineral King lobby and the 

Emergency Department waiting room.  

 

The disclosable public records related to agendas are available for public inspection at 

Kaweah Health Medical Center – Acequia Wing, Executive Offices (Administration 

Department) {1st floor}, 400 West Mineral King Avenue, Visalia, CA and on the 

Kaweah Delta Health Care District web page https://www.kaweahhealth.org. 

 

KAWEAH DELTA HEALTH CARE DISTRICT  

Mike Olmos, Secretary/Treasurer 
 

Cindy Moccio 

Board Clerk, Executive Assistant to CEO 

 

DISTRIBUTION: 

Governing Board 

Legal Counsel 

Executive Team 

Chief of Staff  

http://www.kaweahhealth.org 
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Mike Olmos – Zone I 
 Secretary/Treasurer 

Lynn Havard Mirviss – Zone II          
Vice President 

Garth Gipson – Zone III 
Board Member 

David Francis – Zone IV 
President 

Ambar Rodriguez – Zone V 
Board Member 

 

MISSION:  Health is our Passion.  Excellence is our Focus.  Compassion is our Promise. 
 

 

 

 

KAWEAH DELTA HEALTH CARE DISTRICT BOARD OF DIRECTORS 
MARKETING & COMMUNITY RELATIONS  

Wednesday, April 6, 2022 

Kaweah Health Sequoia Regional Cancer Center 
4945 W Cypress Avenue – Pauline & Maynard Faught Conference Room  

 
ATTENDING:     Directors: Garth Gipson (Chair) and Ambar Rodriguez; Gary Herbst, CEO; Marc Mertz, 

Vice President/Chief Strategy Officer; Karen Tellalian, Director of Marketing & 

Communications; Deborah Volosin, Director of Community Engagement; Laura Florez-

McCusker, Director of Media Relations; Raymond Macareno, Sr. Communications 

Specialist; María Rodríguez Ornelas, Communications Specialist; Patrick Moorman Jr., 

Sr. Marketing Specialist; Greg Bitney, Sr. Graphic Designer; and Kelsie Davis, Recording

  

OPEN MEETING – 4:00 PM 

CALL TO ORDER – Garth Gipson, Chair 

1. PUBLIC / MEDICAL STAFF PARTICIPATION – Members of the public may comment on agenda items 
before action is taken and after it is discussed by the Board. Each speaker will be allowed five 
minutes. Members of the public wishing to address the Board concerning items not on the agenda 
and within the jurisdictions of the Board are requested to identify themselves at this time.  For 
those who are unable to attend the beginning of the Board meeting during the public participation 
segment but would like to address the Board, please contact the Board Clerk (Cindy Moccio 559-
624-2330) or cmoccio@kaweahhealth.org to make arrangements to address the Board.  

2. SOCIAL MEDIA/MEDIA RELATIONS– Laura Florez-McCusker, Director of Media Relations 

2.1. Updates relative to recent social Media Engagement and statistics, new studio and 
recruitment efforts 

3. COMMUNITY ENGAGEMENT – Deborah Volosin, Director of Community Engagement 

3.1. Updates relative to recent webinars, and new advisory committees 
3.2. Discussion on public perception 

4. MARKETING & COMMUNICATIONS –  Karen Tellalian, Director of Marketing & Communications 

4.1. Presentation by Reach Local about how our campaigns are managed and performing, what 
other healthcare organizations are doing and any new trends. 

4.2. Updates relative to current marketing materials, rebranding, ads, vaccine clinics, and 
commercials 

ADJOURN – Garth Gipson, Chair 

In compliance with the Americans with Disabilities Act, if you need special assistance to participate at this meeting, please 
contact the Board Clerk (559) 624-2330. Notification 48 hours prior to the meeting will enable the District to make 
reasonable arrangements to ensure accessibility to the Kaweah Delta Health Care District Board of Directors meeting. 
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ReachLocal Presentation 
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Introduction
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●
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Copyright 2017, ReachLocal  

Depth Of The ReachLocal Team

ReachLocal’s organizational structure and large size provides the easy 

ability to flex and bend with clients as their needs change. We are able to 

increase support immediately as a result of the vast number of specialist 

teams at ReachLocal. 

ReachLocal Organization: 

Services Organization: The services organization is made up of 450 

professionals worldwide. These professionals are responsible for 

maintaining high levels of campaign performance.

Account Management Experience: All ReachLocal employees are 

certified. ReachLocal Account Managers are trained specifically in digital 

campaign set-up, strategy and best practices.

In addition to your core team, you get the benefit 

of having all of the following as part of your 

support team:

● Digtial Product Team

● Campaign Development & Implementation

● Social Media CertifiedTeam

● Marketing Executives

● Executive Leadership Team

● Tracking and Reporting Team

Data Science Project TeamProvisioningSoftware DevB.I. Team

4
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Copyright 2017, ReachLocal

A Glimpse At Your Lead Team To Manage Your Campaigns

JONATHAN CAMERATA
Vice President, Sales

AMY HAZLEHURST
Senior Internet Marketing 

Consultant

CHASE WATKINS
Sr. Client Success 

Manager

Executive Accounts

JIM 

GIBSON
Regional Sales

Manager

ERIN GREEN
National Strategy 

Director, Social 

Media

Betsy Kohler-Flores
Team Hazlehurst, Senior 

Account Manager

Emily D'Alessandro
Custom Solutions Social 

Media, Marketing Specialist

ARIANA FAHRNEY
Strategic Partner Manager, 

Google

CHARLES KEMP
Account Manager, Google

All have a MINIMUM 7+ yrs experience within our company

DEB EDOMM
Sr. Client Success 

Manager

Executive Accounts
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Our HealthCare Expertise
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We guide you in the digital space

Our scope of work includes:

• - Working closely with you to understand the key demographics and place media 

buys on the right platforms to the right audiences, in the right geographical 

locations.

• - Create a custom but flexible strategy and budgets for digital spend. Run a 

consistent campaign throughout the fiscal year.

• - Set up and monitor digital campaigns with on-going performance reviews for 

optimal campaign performance. Host regular meetings to review campaign 

performance and client goals.

• - Set up dashboard access and provide custom regular reporting, comparing your 

campaigns to industry benchmarks.

• - Work closely with Interact and you to analyze creatives, provide suggestions, 

identify new and emerging trends/audiences, review for creative/audience fatigue, 

implement and test new ideas 

• as we see fit together.

-
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Our Experience 

Our Health Care Clients 

& Our Industry Experience 

Since 2004….
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Digital & HealthCare Today
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Digital & HealthCare Today

Healthcare systems and providers can no longer have a mediocre 
digital experience for their patients. 
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Digital & HealthCare Today

Health systems need to establish themselves as the trusted source of 
information for care within their communities
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Digital & HealthCare Today

Hospital searches 
are up 16% and 
telemedicine 
search is up 665% 
for California.
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Digital & HealthCare Today

FAMILY HOUSEHOLDS 25-54 INTERNET STATS
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Digital & HealthCare Today

Educate around the importance of maintenance and preventative care 
with content targeted to specific audiences 
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Your Digital Results
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Your Benchmarks From June 2021-March 

2022

AlTotal Impressions:

2,351,367

Total Visits:

49,024

Total Video Views:

174,929

Total Walk-Ins:

1,999

Campaign Benchmarks

PPC Benchmarks Specific Service Line, Industry Average & Your 

Average

Average CPC is $6-$11, Your Average is $3.33

Average CTR is 3.27%, Your Average is 6%

Average Cost Per lead is $78, Your Average is $57

PPC Benchmarks General, Industry Average & Your Average

Average CPC is $5-$8, Your Average is $0.52 cents

Average CTR is 3.27%, Your Average is 23%

Average Cost Per lead is $78, Your Average is $11

YouTube Benchmarks, Industry Average & Your Average

Average completed video view rate 15-20%, Your Average is 34.70%

Average cost per completed video view .15 cents, Your Average is

$0.08 cents

Display Main Benchmarks, Industry Average & Your

Average

Average OTT CPM $10-$18, Your Average is $8

All Time Results
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PPC Performance - Specific Service Lines 

Impression Share

Industry Benchmarks • PPC • Display • YouTube

Leads:

Calls: 417

Emails: 3

Forms submitted: 15

Key Metrics:

CPC: $3.77

CTR: 6.00%

CPL: $57.00/Lead

Activity:

Impressions: 109,126

Clicks: 6,545

Web Events: 4,860
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Specific Service Lines - Top Keywords, Page Visits, Activity

Industry Benchmarks • PPC • Display • YouTube

Page VisitsTop 20 Keyword Performance:
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PPC Performance - General

Impression Share

Industry Benchmarks • PPC • Display • YouTube

Leads:

Calls: 1,665

Emails: 7

Forms submitted: 50

Key Metrics:

CPC: $0.52

CTR: 22.55%

CPL: $11.00/Lead 

Activity:

Impressions: 175,782

Clicks: 39,640

Web Events: 2,345
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General Top Keywords, Page Visits, Activity

Industry Benchmarks • PPC • Display • YouTube

Web Events:Top 20 Keyword Performance:
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YouTube Performance

Industry Benchmarks • PPC • Display • YouTube

Impressions: 332,349

Clicks: 221

Video Views: 115,324

Ave. View Thru Rate: 34.70% 

Cost Per Visit: $0.08

Videos 100% Watched: 31.87%

21

AD GROUP PERFORMANCE 2021-06-01 - 2022-03-31
Ad Group Name Impressions Views View rate Clicks Video 25% Video 50% Video 75% Video 100%

Health 332,339 115,314 34.70% 221 60.20% 42.65% 36.02% 31.87%

Total 332,339 115,314 34.70% 221 60.20% 42.65% 36.02% 31.87%

$9,131.06
Cost

▲ 1,051.58%

332,349
Impressions
▲ 825.14%

115,324
Views

▲ 800.76%

34.70%
View rate
▼ -2.64%

221
Clicks

▲ 904.55%

$0.08
CPV

▲ 27.85%
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General YouTube Performance

Industry Benchmarks • PPC • Display • YouTube

22

AD PERFORMANCE
Ad Name Impressions Views View rate Clicks Video 25% Video 50%

Kaweah Health cares for you at 
every stage of life: 30sec | 
8.5.21

103,490 38,570 37.27% 39 67.81% 48.66%

2021-06-01 - 2022-03-31
Video 75% Video 100%

41.59% 37.40%

Kaweah Health Television 
Commercial |5.21.21

79,458 23,499 29.57% 67 63.27% 41.20% 34.26% 29.62%

Kaweah Health Television 
Commercial | 5.4.21

47,057 14,140 30.05% 36 40.60% 29.89% 24.50% 20.74%

Kaweah Health cares for you at 
every stage of life: 60sec | 
8.5.21

42,511 14,456 34.01% 42 46.83% 34.01% 27.36% 23.30%

Kaweah Health has become one
of America’s top 50 hospitals for 32,367 
cardiac surgery.

12,156 37.56% 28 66.53% 47.73% 41.46% 37.82%

Kaweah Health has become one
of America’s top 50 hospitals for
cardiac surgery. 1.31.22

14,792 7,195 48.64% 1 75.22% 58.81% 52.74% 48.98%

Kaweah Health cares for you at 
every stage of life. | 60s | 
2.24.22

7,253 2,708 37.34% 7 51.36% 37.39% 30.64% 26.16%

Kaweah Health cares for you at 
every stage of life 2 | 30s | 
2.24.22

2,727 1,284 47.08% 1 77.86% 58.77% 51.52% 47.34%

Kaweah Health cares for you at 
every stage of life 1 | 30s | 
2.24.22

2,684 1,306 48.66% 0 75.94% 60.57% 52.58% 49.05%

Total 332,339 115,314 34.70% 221 60.18% 42.64% 36.01% 31.87%
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Display
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Industry Benchmarks • PPC • Display • YouTube

Key Metrics:

Impressions: 1,734,110

Clicks: 2,618

View Through Visits: 389

CPC: $5.26

CPM: $7.94

CTR: 0.15%

Video Views 100%          
Watched: 59,605

CPV: $0.23

Video Completion 

Rate: 91.13%

Geofence Walk-ins: 1,999

Display OTT/Geofence Performance

OTT Video Performance
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All Tactic Performance:

Industry Benchmarks • PPC • Display • YouTube

25

Main Location Display Performance

Top OTT Domain Performance by Impressions:
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Industry Benchmarks • PPC • Display • YouTube

Top Performing Geofence 
Locations by Conversions: 

1,999 Walk-ins into main location

Main Location Display Performance
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Industry Benchmarks • PPC • Display • YouTube

Display Ads
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Thank You
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